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Wednesday, 19 August 2015 

1 in 5 Australians don’t reconnect home phone when 

moving address 

Whether moving out, moving in, moving together or moving on, 3.1 million Australians changed 

address in the past year. Moving home raises many questions: will the lounge fit, who gets the 

wardrobe drawers, how to build an Arkelstorp, are feature walls still a thing, and do we still actually 

need a home phone?  

Among all Australians 14+ who had a home phone a year ago, 6% don’t have one now. That’s 810,000 

home phone abandoners in the last 12 months (although new market entrants offset much of this 

decline). As Roy Morgan Research shows, house-movers of all ages are much more likely to abandon 

the home phone line.   

Over 1 in 5 house-movers who had a home phone at their old address didn’t reconnect it (21%), 

compared with just 1 in 20 non-movers opting to disconnect (5%).  

Across all age groups, movers are exponentially more likely than non-movers to abandon the home 

phone: 23% of movers aged 14-24, 25-34 or 50+ and 16% of those 35-49 abandoned the home phone.  

Among non-movers, younger people are more likely to disconnect their home phone line: 9% of non-

movers 25-34 and 6% of those 14-24 in the past 12 months. Only 4% and 3% respectively of non-

movers aged 35-49 and 50+ disconnected.  

Home Phone Abandonment among Movers and Non-Movers in the last 12 months

 
Source: Roy Morgan Single Source, Apr 2014 – Mar 2015 n = 12,129 Australians 14+ who had a home phone 12 months ago.  

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
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Michele Levine, CEO, Roy Morgan Research, says: 

“Moving home is a clear driver when it comes to home phone abandonment. Those with a home 

phone who aren’t moving have to actively disconnect the landline, while movers have to actively 

decide to reconnect.  

“Around 16% of Australians moved home in the past year—but they represent 30% of all home 

phone abandonment. For fixed line telcos, this is clearly a huge part of their home phone losses. 

It’s not just the revenue of line rental and call charges at stake, but the loyalty and bundling that 

can derive from providing a core household product.  

“Increasingly, there is less need for a shared household phone, sitting in the hallway and ringing 

less and less often. Mobile phones are our primary device, and fixed broadband is the home’s core 

shared service, with telcos now offering the home phone as the optional bundled add-on.    

“But not all hope is lost yet. Even though recent movers are so much more likely not to have a 

home phone now, around 23% of them still say they expect to have one again within the next 

year. That is, they just haven’t got around to reconnecting yet. People who abandoned the 

home without moving, who made a conscious decision to disconnect at their current address, 

are less likely to expect to have a home phone again. So, perhaps counter-intuitively, recent 

movers are actually a better target market for telcos looking to win back abandoners.”   

To learn more about Roy Morgan’s telecommunications and technology data, contact:  

Vaishali Nagaratnam 
Telephone: +61 (3) 9224 5309 
Vaishali.Nagaratnam@roymorgan.com 

Please click on this link to the Roy Morgan Online Store 

Related Research 

Buy our latest profile of Australians with a Fixed Line Home Phone or browse our range of ready-to-download 
Telecommunications profiles.   

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices throughout Australia, as 
well as in Indonesia, the United States and the United Kingdom. A full service research organisation specialising in 
omnibus and syndicated data, Roy Morgan Research has over 70 years’ experience in collecting objective, independent 
information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it is 
based. Margin of error gives indications of the likely range within which estimates would be 95% likely to fall, 
expressed as the number of percentage points above or below the actual estimate. Allowance for design effects (such 
as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
mailto:Vaishali.Nagaratnam@roymorgan.com
http://www.roymorganonlinestore.com/
http://www.roymorganonlinestore.com/Browse/Australia/Telecommunication-and-Technology/Fixed-Line.aspx
http://www.roymorganonlinestore.com/Browse/Australia/Telecommunication-and-Technology.aspx
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5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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