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Wednesday, 26 August 2015 

From Fury Road to Main Street: the car attitudes of 

Mad Max cinema-goers  

Almost 1.1 million Australians 14+ (5.6%) saw Mad Max: Fury Road at the cinema from its release in 

May to the end of June 2015—and it seems many are now keen for some automotive thrills closer to 

home, data from Roy Morgan Single Source shows.  

A third of those who saw the latest Mad Max movie agree they would like a car that handles like a 

racing car (33%) or will only buy a car that is fun to own (33%), compared with just 18% of the general 

population with these automotive attitudes.   

Mad Max: Fury Road movie-goers are also over 50% more likely than average to be interested in 

buying a high performance car (28% vs 18% of all Australians) or to regard themselves as “a bit of a car 

enthusiast” (38% vs 24%). 

However there two other attitudes that Mad Max viewers are over 25% more likely than the norm to 

agree with: 38% agree they don’t want a particularly fast car but would like it to look sporty, and—

perhaps in preparation for an apocalypse once oil runs out—33% say they would seriously consider 

buying a fully electric vehicle, compared with 30% and 26% respectively of the total population with 

these attitudes.  

% of Total and Mad Max: Fury Road cinema-goers who agree with Automotive Attitude

 
Source: Roy Morgan Single Source (Australia) July 2014 – June 2015 n = 51,371 Australians 14+ including 282 Mad Max: Fury 

Road cinema-goers 

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
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Michele Levine, CEO, Roy Morgan Research, says: 

“Mad Max: Fury Road is basically one long high-speed car chase, so Australians with an 

interest in getting a fun and sporty car of their own naturally made up a big chunk of its 

audience.  Younger men were well over-represented in Mad Max: Fury Road screenings—and 

they’re also the core target market for high performance cars.  

“With some proper research into the demographics and attitudes of likely movie-goers, 

cinema is clearly a powerful medium for advertisers looking to connecting with very specific, 

and captive, target audiences.  

To learn more about how Roy Morgan Single Source connects media reach with consumers’ 
demographics, attitudes and behaviours, retail activity and purchase intentions, contact:  

Vaishali Nagaratnam 
Telephone: +61 (3) 9224 5309 
Vaishali.Nagaratnam@roymorgan.com 

Please click on this link to the Roy Morgan Online Store 

Related Research 

Download our profile of Cinema Visitors or browse our range of Entertainment Profiles.  

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices throughout Australia, as 
well as in Indonesia, the United States and the United Kingdom. A full service research organisation specialising in 
omnibus and syndicated data, Roy Morgan Research has over 70 years’ experience in collecting objective, independent 
information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it is 
based. Margin of error gives indications of the likely range within which estimates would be 95% likely to fall, 
expressed as the number of percentage points above or below the actual estimate. Allowance for design effects (such 
as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 

 

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
mailto:Vaishali.Nagaratnam@roymorgan.com
http://www.roymorganonlinestore.com/
http://www.roymorganonlinestore.com/Browse/Australia/Segmentations/Activities/Entertainment/Cinema-Visitors-Profile.aspx
http://www.roymorganonlinestore.com/Browse/Australia/Segmentations/Activities/Entertainment.aspx

