
 

Article No. 6636 
Available on www.roymorgan.com  

Link to Roy Morgan Profiles 

 

FO
R

 IM
M

ED
IA

TE
 R

EL
EA

SE
  

Wednesday, 20 January 2016 

Greyhound races most popular among Generation Y  

There may not be a greyhound race that stops the nation, but 600,000 Australian adults bet on at 

least one during the year—and, despite the scandals and controversy, this average doggie bettor 

is around eight years younger than the average horse race punter, the latest consumer gambling 

data from Roy Morgan Research shows.  

3.3 million Australian adults (18.0%) gambled on at least one horse race (excluding harness trots) in 

the past year, and their average age is almost 49—a bit older than the national mean. But among 

the 3.2% who bet on greyhounds, the average age is not quite 41—younger than the average 

Facebook website visitor, The Bachelor Australia viewer, or The Man from U.N.C.L.E movie-goer.   

Much of the lower age average is driven by the overwhelmingly popularity of greyhound racing 

among 25-34 year-olds. This group is 80% more likely than average to bet on dog races during the 

year, and make up the largest bloc of greyhound bettors (34.2%) despite being less than a fifth of 

the population.   

As shown below, the age profile of greyhound bettors is a virtual mirror of horse racing: only 

around one in four greyhound gamblers is aged 50 -plus, compared with almost half of horse racing 

bettors—but the reverse is true for those aged 18-34. Those in the middle, aged 35-49, make up 

around 30% of each bettor group.   

Age profiles of Greyhound vs Horse Racing bettors 

 

Source: Roy Morgan Single Source (Australia), October 2014 – September 2015, samples n = 367 and 2641 

Australians 18+ who bet on greyhound racing or horse racing respectively in the last 12 months.  

Angela Smith, Group Account Director, Roy Morgan Research, says: 

“Betting on horse-racing has declined in popularity over the past decade: In 2005, 24% of people 

bet on at least one horse race; in 2015, around 18% of us did.  

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
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“Greyhound racing, meanwhile, seems to be on-trend—and last year’s live baiting scandal, 

revealed on Four Corners in February last year, had only a marginal effect on betting incidence. 

Not only has its popularity been consistent over the past decade, but Aussies aged 18-34 now 

make up only nearly half of greyhound bettors, compared with only a quarter of horse-racing 

bettors.   

“But it’s not just this generational difference that suggests greyhound racing is trendy: by far the 

most likely Values Segment to bet on greyhounds (at rates well over double the norm) are those 

defined as ‘Look at Me’: a niche group of social butterflies who participate in cool or outrageous 

activities with the in-crowd of their peers, who follow trends and want to clearly distinguish 

themselves from previous generations. 

“And, as with the overall age trend, this group is among the least likely to be interested in 

placing a bet on horses.” 

For comments or more information about Roy Morgan Research’s gambling data, please contact: 

Vaishali Nagaratnam 
Office:  +61 (3) 9224 5309 
Vaishali.Nagaratnam@roymorgan.com 

Related research findings 

Download our latest profiles of Australian Bettors, including those who gamble on Greyhound, Horse, or Harness races, or 
who bet via Bookmaker, TAB, or online.  

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices in each state of Australia, as 
well as in Indonesia, the United States and the United Kingdom. A full service research organisation specialising in 
omnibus and syndicated data, Roy Morgan Research has over 70 years’ experience in collecting objective, independent 
information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it is based. 
Margin of error gives indications of the likely range within which estimates would be 95% likely to fall, expressed as the 
number of percentage points above or below the actual estimate. Allowance for design effects (such as stratification and 
weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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