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Australians tune in to Google Chromecast as their
digital TV service of choice

FOR IMMEDIATE RELEASE

New Roy Morgan data shows that Google Chromecast is Australia’s most popular digital television
service, with 12.1% owning the service. Uptake has more than doubled over the past three years.
The proportion of Australians who own digital television services has shown significant growth across all
brands in the past three years. As of June 2019, 12.1% of Australians aged 14 and over owned a Google
Chromecast. This was followed by Apple TV (9.4%), Foxtel Now box (7.7%), Telstra TV (6.7%) and other
digital television services (4.5%).
The findings come from the comprehensive Roy Morgan Single Source survey, gathered via in-depth faceto-face interviews with over 50,000 Australians each year in their homes.
Roy Morgan CEO Michele Levine says, “Gone are the days when consumers were limited to programs
dished up by a small number of commercial and public television channels. Nowadays, households enjoy a
large amount of choice in their viewing.
Our data also reveals that more Amazon Prime Video, Kayo Sports, Netflix, Stan and YouTube Premium
customers have a Google Chromecast service than any other digital TV device, which is consistent with
many Chromecast customers being Technology Early Adopters.”

Google Chromecast customers embrace new technology
Roy Morgan’s Technology Adoption Segments split Australians into six segments based on their interest
and use of technology. Those with the highest interest are ‘Technology Early Adopters’, followed by
‘Professional Technology Mainstream’, ‘Digital Life’, ‘Older Tech Explorers’, ‘Technology Traditionalists’
and ‘Technophobes’.
Technology Early Adopters (17% of Australians): Always first to purchase and use new technologies,
these people are well educated with high incomes and risk-taking tendencies — 23% of Technology Early
Adopters use Google Chromecast.
Professional Technology Mainstream (18% of Australians): Ambitious individuals who adopt
technology fairly early for career and time-saving purposes.
Digital Life (14% of Australians): Typically students and young part-time workers, fast to adapt to social
media styles of technology.
Older Tech Explorers (9% of Australians): Passionate about new tech but cautious about spending
money on it.
Technology Traditionalists (24% of Australians): Usually aged 45+, these individuals are wary of
change and only adopt new technology once it’s become mainstream.
Technophobes (18% of Australians): The oldest segment, technophobes aren’t so much scared of new
technology as uninterested, preferring more traditional pursuits (TV, gardening, reading).

Source: Roy Morgan Single Source, Jan. 2019-Jun. 2019, n = 559. Base: Australians aged 14+ using Google Chromecast.
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Google Chromecast experienced the largest percentage increase over the past three years (+6.8%),
followed by Telstra TV (+4.9%), Apple TV (+0.8%) and Foxtel Now box (+0.7% since July 2018).
Michele Levine says, “Given recent strong industry growth and the fact that digital services are still in
their infancy, we can expect the proportion of Australians using Chromecast and other similar services
to continue to increase rapidly in future years.”
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Digital television service ownership among Australians

Source: Roy Morgan Single Source Australia, January 2016 – June 2019, average six-month rolling period n =
7,341. Base: Australians aged 14+.

About Roy Morgan
Roy Morgan is Australia’s largest independent Australian research company, with offices in each
state, as well as in the U.S. and U.K. A full-service research organisation, Roy Morgan has over 75
years’ experience collecting objective, independent information on consumers.
For further comment or more information about Roy Morgan’s digital TV and related consumer
data contact Roy Morgan Enquiries Office: +61 (3) 9224 5309 or askroymorgan@roymorgan.com

Related research findings
Learn more about Australians in each of Roy Morgan’s Technology Adoption Segments, or view Roy
Morgan’s in-depth profiles of consumers who subscribe to various subscription television services,
including Netflix, Stan, Foxtel, Amazon and more.

Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on
which it is based. Margin of error gives indications of the likely range within which estimates would be
95% likely to fall, expressed as the number of percentage points above or below the actual estimate.
Allowance for design effects (such as stratification and weighting) should be made as appropriate.
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