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Tuesday, 22 October 2019 

 

Victoria top pick for short holidays, NSW for longer ones 
New data from Roy Morgan’s Holiday Travel Intention Leading Indicator Report shows more than 
half of the population (10.48 million or 50.7% of those 14+) intends to take a domestic holiday in 
the next 12 months. 

Victoria is the top destination for those planning a short holiday (31%), ahead of NSW (27.7%) and 
Queensland (17.5%) with others planning either another domestic destination, an international 
destination, or not yet having any particular destination in mind at all. 

But for those intending on a longer holiday only 53.6% will holiday in Australia. NSW is the most popular 
domestic destination (17.2%), ahead of Queensland (16.4%) and Victoria (15.3%). 

These are the latest findings from the Roy Morgan Single Source survey, derived from in-depth face-to-
face interviews with 1,000 Australians each week or over 50,000 each year. 

“Victoria has consistently been the top domestic destination for short holidays and has held top spot 
unchallenged since early 2017,” says Roy Morgan CEO Michele Levine. “The attraction of a shopping 
weekend in Melbourne or a quick trip to attend a sporting event such as the AFL Grand Final, Formula 1 
Grand Prix , Australian Open or Melbourne Cup provides a strong impetus for short holidays to Victoria. 

“The warmer weather of NSW North Coast drawcards such as Byron Bay and Port Macquarie, and of 
Queensland favourites like the Whitsundays and Surfers Paradise are generally associated with more 
relaxing escapes of a week or more” remarked Levine. “NSW and Queensland have held down the top 
two spots for longer domestic holidays over the last year and this trend is set to continue. Since June 
2018 both destinations have moved further ahead of Victoria as intended destinations for longer holidays. 

“But the good news for Victoria is that short holidays are far more popular than longer holidays, with 
72.8% of Australians intending to take a domestic holiday in the next year planning on taking a short 
holiday – far higher than those planning on taking a longer holiday of 3+ nights.” 

 

 
Source: Roy Morgan Single Source Australia, July 2018 – June 2019. Base for next short holiday: Australians aged 
14+ who intend on taking a short holiday (1-2 nights) in the next 12 months, n=6,756. Base for next long holiday: 

Australians aged 14+ who intend on taking a long holiday (3+ nights) in the next 12 months, n=6,891. 

For comments or more information about Roy Morgan’s tourism and holiday data please contact: 

Roy Morgan Enquiries 
Office:  +61 (3) 9224 5309 
askroymorgan@roymorgan.com 

  

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
https://store.roymorgan.com/product/Roy-Morgan-Leading-Indicator-Report---Holiday-Travel-Intention-13531
mailto:askroymorgan@roymorgan.com
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Related research findings 

View the Holiday Travel Currency Report, or profiles of Australians who intend to holiday in various 
locations, such as Bali, Adelaide, Barossa Valley, Brisbane and many more. 
 

About Roy Morgan 

Roy Morgan is Australia’s largest independent Australian research company, with offices in each 
state, as well as in the U.S. and U.K. A full-service research organisation, Roy Morgan has over 75 
years’ experience collecting objective, independent information on consumers. 

 

 
Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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