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Circulation down slightly
in a difficult environment

Circulation and readership
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TOTAL Monday to Sunday print
newspaper sales fell 3.7 per cent in
the three months to the end of
September, compared with a
2.9 per cent drop in the same
period last year, according to data
released by the Audit Bureau of
Circulations.

The national newspaper mar-
ket eased 2.4 per cent, metropoli-
tan mastheads fell 3.8 per cent and
regional titles lost 3.6 per cent.

Newspaper industry body The
Newspaper Works said the results
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were “satisfactory” given the retail
and consumer climate.

“The ABC printed newspaper
figures only tell part of the story
because smartphone and tablet
newspaper apps are not yet
measured,” chief executive Tony
Hale said.

Fairfax Media chief executive
Greg Hywood made the same
point at the company’s annual
meeting in Sydney yesterday, tell-
ing shareholders that “today our
business is all about readership”.

The first “total masthead” sales
are due out early next year, com-
bining print circulation with paid
sales of applications on devices

such as iPads and subscriptions to
newspaper websites behind pay-
walls.

The latest Roy Morgan Re-
search readership survey, also
publicly released today, showed
total print newspaper readership
dropping 2.5 per cent.

Chris Mitchell, editor-in-chief
of The Australian and The Week-
end Australian, questioned Roy
Morgan’s figures for the paper.

“We are concerned with the
readership declines which seem
concentrated in Western Austra-
lia,” Mr Mitchell said.

“We are questioning the Mor-
gan sample size in Perth.”
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