Article No. 6645
Available on www.roymorgan.com
Link to Roy Morgan Profiles
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More Australians aged 80+ drive than 18-24 year-olds
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Australians aged 80-plus are now more likely to drive than 18-24 year-olds, the latest national data
from Roy Morgan shows.
Over the past eight years, the proportion of Australians aged 80+ who get behind the wheel has
steadily increased—while 18-24 year-olds have become less inclined to drive. For the first time, in
2015 the oldies surpassed the youngsters as the more likely group to drive: 69% of 80+ (up from 59%
in 2007) compared with 68% of 18-24 (down from 72%).
Even working in from the bookends, all older groups are now more likely to drive than their younger
counterparts: 75-79 year-olds are now more likely to drive than 25-29 year-olds (85% vs 78%), while
both 65-69 (91%) and 70-74 year-olds (87%) have surpassed the 30-34 group (85%).
In 2007, driving incidence peaked at 93% of people aged 35-49; the peak is still 93%—but today it’s
among 50-64 year-olds. Australians aged 16 or 17 are also slightly less likely to drive than they were
eight years ago (37%, down 1% point).
% of age group who are drivers

Source: Roy Morgan Single Source: January-December 2007 n = 52,720; January-December 2015 n = 48,961 Australians 16+

As we start driving later and keep driving longer, this impacts the demographics of new car buyers. In
2007, just 38% of those who intended to buy new car within the next four years were aged 50 and
over. As of 2015, this group makes up 45% of the new car market, with growth sharpest among those
65+ (15% of the market, up from 9%).
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Of the nearly 2.3 million Australians planning on getting a new car in the next four years, as many are
now aged 35-49 (30%, down 4% points) as 50-64 (also 30%, up 1% point), while just one in four are
aged 34 and under (down from 28%).
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% of New Car Intenders in Age Group

Source: Roy Morgan Single Source: January-December 2007 n =6,217 and January-December 2015 n = 5,571 Australians 14+
who intend to buy a new car in the next four years.

Norman Morris, Industry Communications Director, Roy Morgan Research, says:
“Watching most car commercials, you’d be forgiven for assuming all drivers are in their mid30s. But Australians aged 65-plus are today around 50% more likely to intend to buy a new
car in the next four years than they were 2007—and there are, in fact, almost as many of
these buyers across the country as there are 25-34 year-olds in the market.
“Compared with the norm, older buyers are more interested in buying new small or medium
passenger vehicles, with intentions well above the norm to get themselves a new MercedesBenz, Kia or Honda.”
To learn more about Roy Morgan’s automotive research, contact:
Vaishali Nagaratnam
Telephone: +61 (3) 9224 5309
Vaishali.Nagaratnam@roymorgan.com
Please click on this link to the Roy Morgan Online Store
Related Research
View our comprehensive range of Automotive Purchase Intention Profiles by new, used, make, model and intention
timeframe.

About Roy Morgan Research
Roy Morgan Research is the largest independent Australian research company, with offices throughout Australia, as
well as in Indonesia, the United States and the United Kingdom. A full service research organisation specialising in
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omnibus and syndicated data, Roy Morgan Research has over 70 years’ experience in collecting objective, independent
information on consumers.
Margin of Error
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The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it is
based. Margin of error gives indications of the likely range within which estimates would be 95% likely to fall,
expressed as the number of percentage points above or below the actual estimate. Allowance for design effects (such
as stratification and weighting) should be made as appropriate.
Sample Size
5,000
7,500
10,000
20,000
50,000

Percentage Estimate
40%-60%
±1.4
±1.1
±1.0
±0.7
±0.4

25% or 75%
±1.2
±1.0
±0.9
±0.6
±0.4

10% or 90%
±0.8
±0.7
±0.6
±0.4
±0.3

5% or 95%
±0.6
±0.5
±0.4
±0.3
±0.2

